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WHO WE ARE
Resolve to Save Lives is a mission and impact-
driven organization with deep technical 
expertise. We approach each project with the 
principles of simplicity, speed, and scale.  

Our branding system reflects this idea by using 
something we call a “grid framework.” This 
system allows us to explore how illustration can 
represent the work we do visually. The blueprint 
is simple, scalable and recognizable in any 
language.  

Simplicity Speed Scale
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Folio Marker

Resolve to Save Lives

Grid and logo structure

Examples of logo expansion using the grid system

Prevent Epidemics Cardiovascular Health

BRAND ICONS AND MARKER
Our icons have been developed using a simple grid structure. 

This allows us to expand our visual language, while providing 
boundaries for clean reinterpretations of icons and illustrations.

While the system creates familiarity within its application, it is 
scalable for future growth.

These icons are used within a brand hierarchy structure on 
templates created by the Communications Design team. 
Icons should only be used after a full logo has already been 
represented on the first page of any document. The RTSL folio 
marker is to be used on documents when PE or CVH are the main 
logos being used, as well as on interior pages of RTSL-owned 
documents.

DESIGN
CORP

HEALTH
INITIATIVE

NEW
VENTURE
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LOGO CLEAR SPACES
Using the grid system, each logo requires 3 dots 
of clear space surrounding it at all times. 

The actual physical dimensions will be determined 
by the scale of the logomark, and how the grid is 
represented within that scale. 
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BRAND COLORS
These are the official colors of Resolve to Save Lives.

RTSL Purple 
#382986 
CMYK: 94/100/0/10 
RGB: 56/41/134

RTSL Orange 
#F3775C 
CMYK: 0/67/66/0 
RGB: 243/119/92

RTSL Red 
#E8383D 
CMYK: 3/93/78/0 
RGB: 232/56/61

RTSL Yellow 
#FCBA24 
CMYK: 0/29/95/0 
RGB: 252/186/36

RTSL Light  Green 
#85BD40 
CMYK: 53/4/99/0 
RGB: 133/189/64

RTSL Light Purple 1 
#6577BA 
CMYK: 66/53/0/0 
RGB: 101/119/186

RTSL Light Purple 2 
#B2B1D9 
CMYK: 29/27/0/0 
RGB: 178/177/217

RTSL Light Purple 3 
#E6E8F5 
CMYK: 8/6/0/0 
RGB: 230/232/245

RTSL Chart Grey 
#E4E7EE 
CMYK: 4/2/0/5 
RGB: 228/231/238

RTSL Dark Green 
#40BD52 
CMYK: 71/0/93/0 
RGB: 64/189/82
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BRAND TYPOGRAPHY
Custom documents should follow the guidelines below.

Microsoft Word and PowerPoint documents should only use Arial. Issues arise when using custom 
fonts, so Arial is the organization’s choice for those programs. 

The Communications Design team creates documents in Adobe Creative Cloud, and custom libraries 
have been developed for Paragraph and Character styles. Please reach out to the Communications 
team if you require access to those libraries for use within Adobe. 

FOLIO: BARLOW CONDENSED SEMIBOLD, ALL CAPS, 9PT, 9PT LEADING, PURPLE

H1: BARLOW CONDENSED SEMIBOLD, ALL CAPS, 24PT, 26PT LEADING, PURPLE
H2: Public Sans SemiBold, 16pt, 22pt Leading, Purple

H3: Public Sans Bold, 13pt, 18pt Leading, Purple

H4: Public Sans Bold, 11pt, 16pt Leading, Light Purple 1

H5: PUBLIC SANS BOLD, ALL CAPS, 11PT, 16PT LEADING, LIGHT PURPLE 1

Body Copy: Public Sans Light, 10pt, 16pt Leading, Black 

• Body Copy Bullet: Public Sans Light, 10pt, 16pt Leading, Black 

 – Body Copy Sub-Bullet: Public Sans Light, 10pt, 16pt Leading, Black

Typeface downloads 
available here:

Public Sans

BARLOW CONDENSED

https://public-sans.digital.gov
https://fonts.google.com/specimen/Barlow+Condensed
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ICONS AND ILLUSTRATIONS
We use simplified icons and custom illustrations 
with rounded lines and corners. 

Icons and illustrations will be updated regularly on 
our style guide web page. 

Line weights should be scaled to a 4px weight.

Icons and illustrations use the lighter RTSL purple 
shades, with accents of color used in illustrations 
when necessary to provide better visual context. 

Style Guide

https://resolvetosavelives.org/styleguide
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DATA VISUALIZATION
Infographics should be purposeful and 
streamlined. 

The data we share can be complex, and needs 
to be available for a wide variety of audiences. 
Creating simplified graphics using rounded 
elements and referencing the grid structure is 
helpful to keep graphics feeling on-brand, while 
maintaining their simplicity. 

BOX IT IN
To get us working 

again

Test
Widely

Quarantine
All contacts self-

isolate for 14 days

Isolate
All infected people

Find
Who has been in contact 

with infected people



10

BRANDING GUIDE

PHOTOGRAPHY GUIDELINES
As we tell stories and share knowledge of our 
work around the world, we must hold high 
standards for how we capture events visually.

We acknowledge and respect cultural differences 
and appropriate boundaries when taking 
photographs. 

We respect the relationship between the 
photographer and the subject, and maintain an 
appropriate dynamic. 

We are aware of the sensitivites of using 
photographs in a medical setting, and aim to honor 
the privacy of the situation. 

We do not use photos that depict people in 
compromising situations.  

Use of stock photography use must be cleared with 
the Communications team, as well as the program 
team and any partners that we work with. 

All images must be captioned with relevant 
information and its source.

All subjects must provide legal approval for the 
use of their imagery. 



11

BRANDING GUIDE

The subject is standing in 
direct sunlight, leading to 
uneven shadowing around his 
face and shirt.

Please do not take the photo at 
an angle. The camera should 
be level with your face and 
shoulders.

Do not place your hands near 
your face. Please have your 
arms crossed or by your sides.

In this photo, the subject is 
backlit because the main light 
source is coming from behind.

Avoid low lighting and using 
a flash, as your features will 
wash out while also creating 
harsh shadows. 

Make sure you do not crop 
your head or the sides of your 
body. Being centered in the 
photo is preferred.

Choose a background that’s 
not busy, and be sure to not 
include other people.

Please do not include any 
unnecessary items or block 
part of your body.

STAFF PHOTO GUIDELINES
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SAMPLE RTSL BRANDING
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SAMPLE CARDIOVASCULAR HEALTH BRANDING
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SAMPLE PREVENT EPIDEMICS BRANDING
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STYLE GUIDE  
WEB RESOURCE
One-stop for all your branding needs

Download logos, fonts, icons and illustrations, 
Microsoft templates and more. This page is 
regularly updated.

Style Guide

https://resolvetosavelives.org/styleguide
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